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1. How can professional s of ethics help marketers to make the correct 

choice? Professional s of ethics are very important to ensure that marketing 

is done in a professional manner that is ethical and helps marketers make 

the correct choices. Marketers are trained to do what their name says, and 

this is to market. Marketing to others is done by getting a product or service 

out there and available to the public. 

In order for a marketer to do a good job and get the product or service where

it needs to be in terms of sales, it is important for a marketer to be 

persuasive. Ethically, being persuasive means to be honest in selling a 

product or service. Sometimes being honest is not what sells. In this case it 

is important and helpful to have a professional code of ethics. 

A code of ethics makes sure that marketers are keeping ethics in mind and 

the consumers are being protected. Anyone can make a claim about a 

product or service to make a sale but consumers need to know that the 

claims are true. Keeping true to a code of ethics allows marketers to make 

correct choices. 

2. Describe the role of the Ethics Officer in a corporation. What are the 

fundamental building blocks of a good, comprehensive ethics program that is

created for the purpose of educating employees? 

An ethics officer has an important role in a corporation. An ethics officer is 

the mentor of the corporation. The ethics officer must mentor to show a good

example. An ethics officer also takes on the role as the enforcer. The ethics 

officer must enforce the code of ethics. This role is important because 

anyone can tell others what to do and hope that they listen, unfortunately it 

does not always work this way and someone must be there to enforce. 

Finally, an ethics officer needs to be open and available to answer questions.
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There are necessary fundamental building blocks to ensure a good, 

comprehensive ethics program. The ethics program must be able to be used 

to educate employees. These building blocks include a way to show 

employees that honesty is vital. It is also important to let employees know 

that the corporation cares about problems and want to know what can be 

done to make a difference. As part of fundamental building blocks, 

employees need to be ensured that making the correct ethical decisions can 

improve their employee status. 

3. What are some of the issues relating to online marketing and ethical 

conduct? 

Online marketing opens a whole new world of marketing. With this, 

companies are able to target a new market. Targeting a new market means 

a new set of issues related to making ethical marketing decisions. These 

issues are surrounded around trust. When you cannot see things face to 

face, how can you trust that it is real and ethical? Other issues associated 

with online marketing include, targeting an unknown market. 

Marketers cannot be certain who is on the other end, and in that case can 

target the wrong market. Online marketing is also harder to monitor for 

ethical conduct as the market outreach is so large. 
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